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Abstrak 
Latar Belakang penelitian ini adalah membahas tentang personal appearance dosen 
marketing communication dalam menciptakan partisipasi aktif mahasiswa di dalam 
kelas. Tujuan penelitian adalah untuk mengetahui personal appearance yang 
diterapkan oleh dosen di dalam kelas jurusan Marketing Communication Binus 
University, untuk mengetahui fungsi dari penerapan personal appearance dosen di 
dalam kelas jurusan Marketing Communication, Binus University, dan  untuk 
mengetahui partisipasi aktif mahasiswa di dalam kelas jurusan Marketing 
Communication Binus University. Metode penelitian yang digunakan pada 
penelitian ini adalah metode penelitian studi kasus, dan teknik pengumpulan data 
menggunakan wawancara mendalam serta observasi. Analisis data yang digunakan 
yaitu menggunakan reduksi, penyajian data dan kesimpulan. Hasil penelitian yang 
pertama adalah personal appearance dosen jurusan Marketing Communication, 
Binus University sudah baik karena mereka memperhatikan nilai-nilai budaya, 
kesehatan fisik, pemilihan pakaian, perawatan, dan juga berpenampilan menarik. 
Kedua,  fungsi dari memperhatikan personal appearance tersebut adalah untuk 
mendukung professional image, serta dapat membangun kepercayaan dan ketiga, 
partisipasi aktif mahasiswa jurusan Marketing Communication, Binus University 
sudah baik, karena meliputi persiapan, berkontribusi dalam diskusi, keterampilan 
kelompok, keterampilan komunikasi dan kehadiran. Jadi kesimpulannya adalah 
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The Background of this research is to discuss about lecturer’s personal appearance 
in creating student’s active participation in class of marketing communication. The 
purpose of this research is to find out lecturer’s personal appearance that applied in 
Marketing Communication class at Binus University, to know the function of  
lecturer’s personal appearance application in Marketing Communication class at 
Binus University, and to perceive active participation of students in the class of 
Marketing Communication at Binus University. The research method used was case 
study method. The data collected using in-depth interviews and observation. The 
analysis of data used was reduction, data display, and conclusion. First result of this 
research is lecturer’s personal appearance that applied in class of Marketing 
Communication at Binus University well done because they have consist of cultural 
values, physicallu Fit, Appropriately Dressed, Well Groomed, and Physically 
Attractive. Second result shows the function of paying attention to personal 
appearance is to support the lecturer’s professional image and to building trust. 
Third result is the active participation of students in Marketing Communication class 
at Binus University have a good point because they can involving preparation, 
contribution in discussion, teamwork skills, communication skills, and attendance. 
The conclusion is lecturer’s personal appearance could encourage active 
participation of students in the class. 
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